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Fizzy Pop Cherry Cola
An original 30-second AI-assisted concept commercial,
directed by David Martin.

FORMAT

Spec commercial

RUNTIME

00:30

COUNTRY

Canada

LANGUAGE

English
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FIZZY POP CHERRY COLA FILM OVERVIEW

T H E  F I L M

Color is the story.
Logline
On a washed-out summer afternoon, an ice-cold
cherry-cola can becomes the spark that turns a
sleepy street into a full-color block party.

Synopsis
Juno waits out a flat, heat-struck afternoon on Maple
Street. Everything is drained of color except one cold
can of Fizzy Pop Cherry Cola. The tab lifts. The can
cracks. A wave of cola, ice and cherries sweeps through
the frame, and the street erupts into a vivid block party.

An original jingle carries the transformation to the final
packshot and the invitation: Open loud.

Fizzy Pop is a fictional brand. The brand, product, logo and jingle
were created for this production.

F I L M  F A C T S

DIRECTOR

David Martin

YEAR

2026

PICTURE

1920 × 1080, 16:9

FRAME RATE

24 fps

SOUND

Original sung jingle, stereo

TAGS

Advertisement · Commercial ·
AI-generated

The final packshot. The product, brand and packaging are original to the film.

“The question was simple: can an AI-assisted production create a 1970s-
style TV spot that feels like a Saturday morning memory?”
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FIZZY POP CHERRY COLA DIRECTOR STATEMENT

W H Y  T H I S  F I L M  E X I S T S

Make a commercial, not a
technology demo.

izzy Pop began as a creative test. I wanted to know whether AI-assisted
production could deliver the coherence, restraint and emotional timing of a real

commercial. The answer had to live in the film itself, not in a list of tools.

built the brand and the world first. The can is the only saturated object on a
washed-out street. When Juno opens it, the product becomes the transition: a

wave of cola restores color, rhythm and movement. The tagline is not simply an end
line. It is the plot.

very generated clip was treated as footage. I constrained the product and
characters with locked references, cut weak moments, avoided motion the models

could not hold, and rebuilt every graphic outside the generated image. The goal was
never to prove that AI can make pictures. It was to direct a complete idea from first
frame to last.

David Martin
Director and creative lead

“Open loud, and the world gets loud with
you.”

The drink becomes the transition. A cola wave moves the film from the faded street into full color.

Director statement 03



FIZZY POP CHERRY COLA CREATIVE APPROACH

F O U R  D E C I S I O N S  H O L D  T H E  F I L M  T O G E T H E R

Build the rules before the shots.

0 1  ·  CO LO R  A S  N A R R AT I V E

The product changes the world.
The film begins almost colorless, with the can as the
only saturated object. The product opening does not
decorate the story. It causes it.

0 2  ·  R E F E R E N C E  LO C K I N G

Consistency was designed.
Four master references anchored the can, Juno, her
full silhouette and Maple Street. Canonical
descriptions carried those choices across every
prompt.

0 3  ·  O N E  J O B  P E R  S H OT

Ten shots. Thirty seconds.
Each shot advances one idea: lull, product, crack,
transition, party, pour, bubbles, reaction, beauty shot
and packshot. Nothing has to explain two things at
once.

0 4  ·  S O U N D  A S  S T R U C T U R E

The can crack owns the silence.
The original funk-pop jingle opens sleepy, leaves a
single beat of silence for the real can crack, then
drops into the chorus as color returns.
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FIZZY POP CHERRY COLA PRODUCTION AND CREDITS

A I  U S E  A N D  P R O D U C T I O N  T R A N S PA R E N C Y

AI expanded the directing space.
Human direction stayed in control.
The film was conceived, directed, selected and finished as a coherent commercial. AI-assisted
tools generated and assembled material within a defined brand system, shot plan and editorial
structure. Weak generations were cut or replaced. Every non-logo word on screen was added as
a designed overlay.

PRODUCTION STAGE METHOD

Direction and final editorial
decisions

David Martin

Logo development, script, lyrics,
prompts and assembly support

Claude, Anthropic

Reference imagery and
keyframes

Google Flow

Motion generation Gemini Omni 1.1 Flash

Original jingle generation Suno

Composition, graphics, mix and
render

HyperFrames, open source

Originality statement
Fizzy Pop is a fictional brand. The product, logo,
characters, story world and jingle were created specifically
for this production. The logo is not derived from a real
cola brand.

Production footprint
No live-action cameras or studio were used. The final film
combines ten generated clips, selected and trimmed to
their strongest moments, with vector graphics, sound
design and an original music edit.

Technical specifications

RUNTIME
30 seconds exactly

MASTER
1920 × 1080, H.264

FRAME RATE

24 fps
AUDIO

AAC stereo, original jingle

LANGUAGE

English
COUNTRY

Canada
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FIZZY POP CHERRY COLA DIRECTOR

D AV I D  M A R T I N

A creative director who builds the
whole system.

David Martin is a Canadian creative director and filmmaker based in
North Vancouver, British Columbia. He works across video, brand, visual
storytelling and AI-assisted production systems, moving from concept and
art direction through production, editing and delivery.

As creator and director of DJC Kids, his original children’s media has
reached more than a quarter billion lifetime views across 460+ videos, with
288,000 subscribers. His broader portfolio spans character media, brand
systems, corporate video series, original spec commercials and AI-directed
product films.

Fizzy Pop Cherry Cola is part of an ongoing exploration of what one director
can make when a clear idea, reference-locked consistency and new
production tools are treated as one filmmaking system.

¼B+
Lifetime views across original DJC
Kids media

460+
Videos created across the channel’s
catalogue

288K
YouTube subscribers

The product becomes the transition. The hero beauty shot. The final brand frame.

Film, portfolio and press contact
CREATIVE PORTFOLIO

studio.madebydavidmartin.com
FULL CASE STUDY

studio.madebydavidmartin.com/fizzypop.html

FILMFREEWAY PROJECT

filmfreeway.com/projects/4458859

EMAIL

david.angus.martin@gmail.com

LINKEDIN

linkedin.com/in/david-martin-7a246522
LOCATION

North Vancouver, BC, Canada
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